
Since its relaunch at the beginning of 2005, the Marylebone 
Journal has become one of London’s most popular local 
publications. By insisting upon sharp design and well-written 
content we have managed to create a genuinely high quality 
product with a burgeoning stable of advertisers.

So what makes the Journal the perfect place for your ad?

�A print run of 20,000 copies, giving a potential readership of 
up to 80,000 people – men and women, young and old – all 
of whom either live in and around Marylebone or are highly 
likely to visit the area to shop or relax.

�Bi-monthly publication, meaning that your ad has a long shelf-
life, but not so long that it becomes stale or out of date.

�Efficient professional distribution, ensuring that all copies reach 
their intended target rather than a local skip. A minimum of 
13,000 copies are posted through carefully selected letterboxes 
in Marylebone, St John’s Wood, Mayfair and Bayswater. The rest 
are distributed from dispensers inWaitrose on Marylebone High 
St, top end hotels, Harley Street clinics, shops, restaurant, bars 
and cultural venues.

�Sparky articles, classy design, high quality paper stock and a 
strong, durable cover, meaning that your advert is likely to 
actually be read, and not chucked straight in the recycling with 
some of our more limp and badly contrived competitors.

�Our close links with the Howard de Walden Estate and the 
extent of our local knowledge mean that we are excellent 
judges of content and tone.

�We offer a friendly personal service, including professional 
designers who can help create your advert.
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ADVERTISING OPPORTUNITIES
IN ONE OF CENTRAL LONDON’S
FINEST MAGAZINES

BIG INTERVIEW pETER GoRdoN,
oNE of loNdoN’s fINEsT chEfs,
oN WRITING, INGREdIENTs aNd 
Why mosT food Is fusIoN food 

peter Gordon, co-owner of The 
providores & Tapa Room, has been 
experimenting with ingredients and 
techniques from around the world 
for most of his career, but for a long 
time he had no idea what to call 
the hybrid style of cooking he had 
created. “When I ran the kitchen at 
the sugar club in Notting hill in the 
1990s, in one week Time out voted us 
best modern British restaurant and 
fay maschler in the standard gave us 
an Eros award for best pacific Rim 
restaurant,” he says. “That made me 
think, what are we? It was just food 
that was personal to me, the food that 
I’d always loved cooking. Then I read 
about this guy in the states called 
Norman Van aken who was doing 
what he called fusion food, and  
I thought, ah fusion, that sounds 
good, I’ll use that term.”

chefs often object to having 
their style pigeonholed, but when 
peter began to apply the name 

fusion to his distinctive brand of 
cooking, he did so with the same 
lack of inhibition he shows in mixing 
sichuan peppercorns with Italian 
polenta and spanish manchego 
cheese. combining things is, it 
seems, something of a speciality. 
his beautiful new book, fusion: a 
culinary journey, proves it’s possible 
to combine a full time career as a 
chef with another as a writer, while 
excelling at both. his restaurant 
combines fine dining with a busy, 
buzzy downstairs cafe. and sitting 
up in the first floor dining room of 
The providores, looking out over the 
high street, he even proves capable of 
combining intelligent conversation 
with epic levels of swearing, without 
ever appearing coarse or abrasive.

peter’s natural flare for mixing 
things up hasn’t always been 
appreciated. fusion food, in which 
international ingredients are 
blended with carefree abandon, 

has over the years attracted an 
avalanche of critical opprobrium 
from Escoffier-obsessed purists, 
who regard the idea of mixing asian 
and European flavours as a form 
of cultural vandalism. The vitriol 
associated with the term proved 
too much for peter’s publishers in 
his native New Zealand. “The book 
was commissioned by penguin New 
Zealand, then Jacqui small said 
they’d love to do the uK production,” 
says peter. “penguin asked me what  
I would like to do, and I said I wanted 
to explore the concept of fusion. 
They said, ‘oh, but fusion’s a really 
bad word, we can’t do that’, and I was 
like, ‘for fuck’s sake, come on,’ so 
over here the book is called fusion, 
but in New Zealand it was released  
as peter Gordon: a culinary journey.” 

peter’s book – redacted title or 
otherwise – is part autobiography, part 
travelogue, part reference book and 
part recipe collection, full of warmth, 

By maRK RIddaWay

fEaTuREs14—maRylEBoNE JouRNal fEaTuREs 15—maRylEBoNE JouRNal

Im
ag

es
: A

nd
y P

ar
ad

is
e;

 Je
an

 C
az

al
s

ART
A&D Gallery
51 Chiltern Street, W1
020 7486 0534
aanddgallery.com

Until 30 April
Nathlyn Baptiste
Dynamic, geometric, abstract 
paintings by London-based artist 
Nathlyn Baptiste whose works 
reflect her fascination with the 
changes taking place around her 
studio in Stratford, close to the 
new Olympic stadium site.
Admission free
Mon-Sat 10:30am-7pm

Atlas Gallery
49 Dorset Street, W1
020 7224 4192
atlasgallery.com

Until 24 April
Steve Macleod: Blackwater
This debut exhibition by Scottish 
photographer Steve Macleod 
depicts the landscape surrounding 
the river Blackwater through 
changing seasons, shifting light 
and altered moods. Macleod has 
worked as a printer for the likes of 
David Bailey and Mario Testino, 
and these stunning, large format, 
colour prints are a testament  
to his skills in this arena as well  
as his artistic vision.
Admission free
Mon-Fri 10am-6pm, Sat 11am-5pm 

The Colomb Art Gallery
52a George Street, W1
020 7487 5118
colombart.co.uk

7 May – 15 May 
Pip McGarry: A brush with the wild 
A major solo exhibition from 
Pip McGarry, one of the world’s 
leading wildlife artists, featuring 
stunning oil paintings of big cats 
and African game.

7 May – 15 May 
Artige Fine Art 
Artige Fine Art presents an 
exhibition of works by four Russian 
and two British artists, including 
the dreamscapes of Mihail 
Antonov, the landscapes and still 
lives of Boris Klevogin, and the 
neo-surrealist improvisations  
of Alexander Gorbunov.
Admission free
Mon-Fri 10am-6pm, Sat 11am-5pm

Daiwa Anglo-Japanese Foundation
13-14 Cornwall Terrace, NW1
020 7486 4348
dajf.org.uk

Until 12 May  
David Williams: one taste: (n)ever-
changing
Edinburgh-based photographic 
artist David Williams presents a 
series of works created between 
2003 and 2007 at Buddhist 
temple sites in Kyoto, Japan.  
The photographs represent  
a form of visual ‘mantra’. 
Admission free
Mon-Fri 9:30am-5pm

GV Art
49 Chiltern Street, W1
020 8408 9800
gvart.co.uk

Until 29 May 
Experiments
This exciting exhibition  
is the result of a collaboration 
between five artists and a variety  
of scientists working in the fields  
of neurology, meteorology, optics 
and microbiology. 
Admission free
Tue-Fri 11am-7pm
Sat 11am-4pm

jaggedart
28a Devonshire Street, W1
020 7486 7374
jaggedart.com

15 April – 8 May
the sea of spring
rising and falling,
all the day long
Named after a haiku by Busson, 
this exhibition encompasses 
paintings, photographs, works 
on paper, videos and three 
dimensional works, all of them 
celebrating new life.

13 May – 12 June
Passages: Tales of Migration
Photographs and paintings by 
two Argentine artists, María del 
Carmen Gilardon and María 
Noel, that tell the tales of those 
who crossed oceans to start new 
lives in unknown territories. This 
exhibition is in conjunction with 
the bicentenary of the start of 
Argentina’s independence process.
Admission free
Wed-Fri 11am-6pm
Sat 11am-2pm
All other times by appointment

RIBA
66 Portland Place, W1
020 7580 5533
architecture.com
Until 29 April
Djenné: African City of Mud
An exploration of the relationship 
between architecture and cultural 
identity in Djenné – an island town 
in the heart of the Niger Delta, 
home to some of the finest mud 
buildings in the world.

Until 3 May
Picture This!
Presentations of a range of 
projects with their origins in 
RIBA competitions, ranging from 
Wembley Stadium to the Blackpool 
Swivelling Wind Shelter. 
Admission free
Mon-Sat 10am-5pm   
(Tues 10am-9pm)

Thompson’s Gallery
15 New Cavendish Street
020 7935 3595
thompsonsgallery.co.uk  

21 – 30 April
Muriel Barclay
A solo exhibition of paintings  
by Scottish artist Muriel Barclay, 
all of them inspired by the ballet.

12 – 28 May
Jack Morrocco
A solo exhibition of paintings 
from Jack Morrocco’s studios  
at home in Fife, Scotland and  
on the Cote d’Azur in the South  
of France.
Admission free
Mon-Fri 10am-6pm
Sat 10.30am–5.30pm
Sun 11am-5pm

Wallace Collection
Hertford House, Manchester Square, W1
020 7887 8998
wallacecollection.org

29 April – 25 July
Beauty and Power: Renaissance and 
baroque bronzes from the Peter Marino 
Collection
An exhibition exploring the 
powerful and beautiful world 
of bronze sculpture from the 
collection of the well-known 
architect Peter Marino,  
consisting mainly of Italian  
and French masterpieces.
Admission free
Daily 10am-5pm

01 Rolling Dark Vacuum 
by Steve Macleod, Atlas 
Gallery
02 When I see Green it 
isn’t Grass by Annette 
Philo (still from video), 
jaggedart
03 Big Bang 1 by Walera 
Martynchik, Colomb Art
04 Diana by Antonio 
Montauti, Wallace 
Collection 
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9 – 28 November
Whyn Lewis
PORTAL GALLERY

Until 24 April
STEvE MACLEOD: BLACKWATER
Atlas Gallery
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Andrew Rosen hails from a fashion 
dynasty – the third generation Rosen 
to become a fashion luminary. In true 
rags-to-riches style, his grandfather 
Arthur arrived in New York from 
Eastern Europe in 1910 to develop a 
Boston dressmaking company that 
became Puritan Fashions Corporation.

Andrew’s father, Carl Rosen, 
would later take over the reins and 
build Puritan into one of the leading 
companies of its time. Carl was an 
innovator, collaborating with celebrities 
such as Gloria swanson, Mary Quant, 
Chris Evert, Diane von Furstenberg and 
Calvin Klein. Writers steven Gaines 
and sharon Churcher have noted: 
“Of all the monarchs in the garment 
industry, Carl Rosen was the biggest 
and richest – Rosen owned two Rolls 
Royces, both painted gold, and the one 
he kept at his Palm springs estate once 
belonged to the Queen Mother.”

Andrew, the third generation 
tycoon, is not obsessed with such 
conspicuous consumption – his 
personal theory is all about being 
contemporary and low-key. In fact, 
had destiny not intervened, the baby  
of the family, given his keen interestgiven his keen interest  
in golf and fishing, might insteadmight instead  
have become the prodigal son.

But in 1977, Andrew was 
catapaulted into the family business 
and handed the reins at Puritan, 
where he would become president 
and CEO in 1983, at the age of 26. 
In 1985, the business was bought by 
Calvin Klein and Barry schwartz. 
Andrew continued working there until 
1989, before moving to Anne Klein as 
president and CEO until 1995.

Rosen mark III came into his own 
in 1997 with theory, spawned by his 
desire to re-define contemporary 
fashion. It is now a global brand 
that generates over $500m a year 
in revenue, and whose high-profile 
afficionados include Angelina Jolie, 
Alexa Chung and Lauren Conrad.

theory is all about contemporary 
collectables – well-edited pieces, 
cut in simple, timeless shapes, that 
fit seamlessly into your wardrobe. 
themes may happen to coincide with 
the fashion world’s seasonal stories, 
but you won’t find pretty pastels here, 
nor skyscraper heels, just because they 
happen to be in other shops at the 
time. At theory, it’s the styling, the 
mixing and matching, the layering, 
that make the look.

Rosen must also take credit for 
launching edgy brands such as Rag 
and Bone, Joie and Helmut Lang 
under the Link theory umbrella. 
He is committed to nurturing young 
designers, following in the family 
footsteps. “this is not just about“this is not just about 
making clothes to fill up racks in 
stores,” he says. “It’s about relationships, 
about community, about handing  
one generation over to the next.”

As well as rags, Andrew has a 
serious passion for nags. He owns 15 
thoroughbreds, including one called 
Fashion Rocks. “I am still waiting for 
my first winner at Ascot,” he says.  
It was another thing he shared with  
his father. Both loves of his life were,  
it seems, there in the DNA.

What was it like growing up as a scion  
of a fashion family?
Fashion came into my life through 
osmosis. I was taken by my father to 
factories, workhouses and showrooms. 
We always had celebrity types coming 
through the house – I can remember 
Mary Quant. He did a deal with the 
Beatles on t-shirts and hats, so there 
was all sorts of stuff going on. My main 
relationship with my dad was through 
golf and horse racing. He worked in 
New York during the week and we lived 
outside of Boston, so my mum, shirley, 
spent a couple of days in New York  
and dad came home at the weekends.  
I remember him as this larger-than-life 
figure. My mother didn’t work – she 

looked after the family. I was a big 
golfer and fisherman when I was young 
and not really interested in anything 
else. Growing up as a teenager, I wore 
golf shirts and Levi ‘s corduroys. I was 
only really into golf as a teenager  
– the fashion aspect came later.

How did you feel when you were thrown  
in at the deep end at 26?
I don’t think I even gave it much 
thought. It was just something that 
happened. Dad died, and I just had 
to do it. When you are young, you are 
filled with passion and desire and you 
don’t have the experience to see the 
other side. It all just came at me. It had 
its ups and downs, but it was something 
I was passionate about.

How and why was Theory born?
I needed a job and I wasn’t really that 
hireable. I had this desire to start my 
own business and I was approaching 
40. I had all this experience of 
running big companies and wanted 
to do something that I could work 
at every day, something that I would 
believe in, a company whose culture 
people could have a good time in. 

My dad always had celebrity 
types coming through the 
house – I can remember 
Mary Quant. He did a deal 
with The Beatles on t-shirts 
and hats

Andrew Rosen, founder of Theory 
and the third-generation scion of 
an American fashion dynasty, 
talks to Jackie Modlinger about 
his father, his vision of modern 
women’s fashion and his  
ongoing love of the gee-gees. 

Smoking makes you cool and 
sophisticated. Well that’s what me 
and my little friends used to tell 
ourselves all those years ago as we 
huddled around the warmth of a 
shared dog end. And let’s face it 
– nothing attracts the ladies like 
the mating call of a smoker’s cough. 
So why do I still smoke then? My 
addiction makes me do it. Smoking 
bans don’t stop me. Images of 
diseased lungs don’t stop me. 
Statistics on heart disease, cancer 
and strokes don’t stop me. But there 
is this little nagging sensation that 
starts in the back of my mind every 
time I light up – I really ought to quit 
the fags.

This nagging thought has brought 
me to 26 Wheatley Street, the home of 
EnergyBodies, where I meet Monica 
Black, clinical hypnotherapist and 
NLP practitioner. I am hoping that 
Monica will transform me into a 
free range, organic non-smoker. 
She leads me into her hypnotherapy 
suite, where we sit across from one 
another in comfortable chairs. The 
first things I notice are that this 
clinical hypnotherapist is perfectly 

charming and has a beautiful voice 
– my subconscious could listen to her 
all day.

Many of Monica’s clients contact 
her about quitting smoking. “My 
success rate is quite high,” she says. 
“I would say about 85 to 90 per cent, 
the reason being that I put everybody 
through a stringent consultation 
beforehand, and if their reasons for 
wanting to stop aren’t right for them 
at that time then we won’t go ahead. 
Those people are very welcome 
to return when they are ready, 
absolutely, and then it will work,  
bang on, first time.”

Hypnotherapy can only help if you 
really want to quit. “I’ll give you an 
example,” says Monica. “Many years 
ago a lady phoned me saying that she 
wanted me to make her want to stop 
smoking. I told her: ‘I can’t make you 
want to do anything. Hypnotherapy 
doesn’t work like that.’ She didn’t 
want to stop. She wanted me to make 
her want to. But hypnosis isn’t a 
magic wand – it’s not brainwashing. 
Hypnotherapy will only work if you 
truly want to do something.”

Hypnosis puts the client into a 

deep state of relaxation. When we’re 
in a hypnotic state, the conscious 
mind, which is our critical faculty, 
gets pushed to one side and the 
subconscious comes to the front. In 
this relaxed state, the subconscious 
mind is open to receiving helpful  
and beneficial suggestions.

Monica starts the consultation by 
getting me to discuss the particulars 
of my smoking habit, from when 
and why I started and how many 
cigarettes I currently smoke per day 
to looking at the reasons I still smoke 
and the various triggers that cause 
me to light up. The consultation 
progresses onto why I now wish to 
stop smoking. I guess my reasons 
are typical – health and wealth, plus 
the desire to kick away a crutch that 
doesn’t actually help me in any real 
and tangible way. Smoking doesn’t 
really give me any pleasure and any 
calming feelings I get from lighting 
up are simply a temporary relief from 
the cravings. I want to break free.

Monica will use my answers as 
suggestions once I’m in a state of 
hypnosis, but first she asks me to 
complete and sign a certificate 
attesting to the fact that from this 
date I’m a non-smoker – I plan to 
stick my certificate on the fridge  
door as a reminder.

Putting me into a state of hypnosis 
takes time – I can’t say how long 
exactly as I quickly become far 
too relaxed to be bothered with 
the effort of glancing at my watch 
– besides which, my eyes are closed. 
But Monica’s use of simple vocal 
techniques has the desired effect and 
soon I’m more relaxed than I’ve ever 
been. I won’t go into detail about the 
actual hypnosis techniques employed 
just in case someone is reading this 
while driving – I wouldn’t want to 
be responsible for any Marylebone 
pile ups. The feeling of being 
under hypnosis is rather like being 

submerged in a world of comfort,  
yet my mind remains alert and  
in full control throughout.

Monica begins to talk to my 
subconscious mind, making 
suggestions repeatedly to reinforce 
the fact that I’m now a non-smoker 
and won’t smoke again for the rest 
of my life. She works through my 
triggers for smoking and then moves 
onto all the reasons why I now don’t 
wish to smoke, covering everything 
we discussed in my consultation. 
Each and every suggestion is repeated 
over and over to allow them to be 
fully absorbed by my subconscious. 
Eventually Monica gently brings me 
out of hypnosis, her final instruction 
being to open my eyes. I am back  
in the room, feeling refreshed like  
I’ve woken from a long sleep.

Monica congratulates me for 
becoming a non-smoker. She herself 
is a former 40-a-day smoker, who took 
up the habit at 13. “It was the in thing 
to do,” she says. “You felt big and 
sophisticated. There were still  
TV adverts everywhere and all my 
friends smoked. That’s why I started  
– peer pressure.”

Monica quit smoking 17 years 
ago, but admits to suffering the 
occasional craving. “I can be walking 
around Sainsbury’s and suddenly I’ll 
fancy a cigarette. I explain to clients 
that this will most probably happen 
for quite a long time, but not to be 
tricked by it, and as long as they are 
aware then they’ll be much stronger 
when it happens. The thought passes 
very quickly after a minute or two.”

uNdEr THE INfLuENcE
jEAN-PAuL AuBIN-PArVu VISITS
A HYPNoTHErAPIST IN SEArcH 
of ASSISTANcE IN kIckINg HIS 
uNWANTEd SMokINg HABIT

As a clinical hypnotherapist 
and associate member of the royal 
Society of Medicine, she helps clients 
to overcome a wide range of issues, 
everything from alcohol addiction 
and anxiety to phobias, insomnia 
and weight management. In the 
case of smoking cessation, Monica 
is happy to provide clients with a 
second hypnotherapy session if there  
is a need for a little reinforcement.

I leave the room armed with my 
certificate, special relaxation cd and 
a timetable of the improvements to 
my physical health that will happen if 
I continue life as a non-smoker. These 
begin after just 20 minutes, and in 
no time at all I can expect significant 
improvements to my blood pressure, 
pulse rate, blood oxygen levels,  
blood circulation and lung function 
– and that’s just for starters.

I feel extremely positive for the 
next few hours, free from the shackles 
of nicotine. But sadly my very own 
smoking devil is soon leaping back 
onto my shoulder and whispering 
bad thoughts into my ear, and after 
about eight hours I cave in and buy a 
packet of cigarettes. My desire to quit 
smoking just wasn’t strong enough 
today. I guess I’m not quite ready.  
But I will be. I am resolved to beat this 
filthy habit – and when I am ready 
then I will phone Monica again.

LINKS

Monica Black
EnergyBodies
26 Wheatley Street
0871 9030 000
energybodies.co.uk 
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A lady asked me to make her 
want to stop smoking. I told 
her: ‘I can’t make you want to 
do anything. Hypnotherapy 
doesn’t work like that.’ She 
didn’t want to stop. She 
wanted me to make her want 
to. But hypnosis isn’t a magic 
wand – it’s not brainwashing



    Advertising rates for 2010

Pricing
Special rates are available for multiple insertions or early bookings. Please call for more details. If you 
would like to advertise but do not have the means to create your own artwork, we will be happy to help.

All prices are exclusive of VAT

Ad Format Price per entry Ad size (mm) Additional bleed
Back cover £1,350 200w x 250d 3mm all round
Inside back £1,250 200w x 250d 3mm all round
Inside front £1,250 200w x 250d 3mm all round
Full page £1,100 200w x 250d 3mm all round
Half page £600 182w x 114d N/A
Quarter page £325 92w x 114d N/A

Technical specifications
Artwork will only be accepted as a high resolution (300 dpi) PDF or tiff. Where bleed applies, please ensure it 
is 3mm on all four sides. Please send the PDF via email to mark@lscpublishing.com or post on  
a CD to the LSC Publishing postal address given below. Any other specification not mentioned here can be 
checked with our Production Department on 020 7401 7297
If you need LSC Publishing to produce artwork for you, we will require:
»» A reasonably detailed brief
»» Images and logos in the form of high resolution (300 dpi) jpeg, tiff, eps or pdf
»» Clearly written copy in a Word document

Dates
Distribution dates are subject to minor changes. Please call to check.

Issue months Ad copy deadline Distribution date
February - March 2011 21st January 4th February
April - May 2011 18th March 1st April
June - July 2011 20th May 3rd June
August - September 2011 22nd July 5th August
October - November 2011 23rd September 7th October
December - January 2012 18th November 2nd December

Contact details
Sales manager:  Donna Earrey
Telephone:  020 7401 2772
Email: donna@lscpublishing.com
Postal Address: LSC Publishing, Unit 11 La Gare, 51 Surrey Row, London SE1 0BZ
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